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FAKE IT ALL BRAND PROTECTION GROUP (BPG) BT AWARENESS CAMPAIGN LEO BURNETT BEIRUT LEBANON
READ THE COUNTRY'S CAFE SUPER BRASIL COFFEE LEO BURNETT BEIRUT LEBANON
FORTUNE

BREAK THE SILENCE HIMAYA ggﬁéﬂg’-’\f’ SEXUAL ABUSE AWARENESS LEO BURNETT BEIRUT LEBANON
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FAMILY TIME FOREVER MCDONALD'S BRAND CAMPAIGN LEO BURNETT DUBAI gu'&iﬁgg’w
WILD CARDS gﬁgB"l‘)ETWORK MIDDLE EAST (NAT GEOABU ) p| Fg LEO BURNETT DUBAI LE’,\“/‘I'ITR%Q?AB
MTC 3.9G MTC TOUCH 3.9G HIGH SPEED INTERNET M&C SAATCHI, Beirut LEBANON
THE RETURN OF DICTATOR ENGAGEMENT CITOYEN ENGAGEMENT CITOYEN MEMAC OGILVY LABEL TUNISIA, - 1;g)A

BEN ALI Tunis

CHEYEF HALAK LBCI SOCIAL CHANGE IMPACT BBDO, Beirut LEBANON
CONO IS DIFFERENT EGYPT FOODS CONO LEO BURNETT CAIRO EGYPT




