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LABEL OF LOVE MONOPRIX BRAND ROSAPARK, Paris FRANCE
BEYOND MONEY SANTANDER BANK 1|2|3 SMART ACCOUNT MRM//McCANN SPAIN, Madrid SPAIN
A02 TV & VOD: Fiction & Non-Fiction
ALL THAT WE SHARE - TVC V2 TV2 &CO, Copenhagen DENMARK
COME TOGETHER H&M H&M adam&eveDDB, London UNITED KINGDOM
LABEL OF LOVE MONOPRIX NP RIX - 85 YEARS OF THE  ROSAPARK, Paris FRANCE
CONCRETE FOOTBALL NIKE FOOTBALL YARD, Paris FRANCE
BEYOND MONEY SANTANDER BANK 1|2|3 SMART ACCOUNT MRM//McCANN SPAIN, Madrid SPAIN
A03 Online: Fiction & Non-Fiction
ALL THAT WE SHARE V2 TV2 &CO, Copenhagen DENMARK
NETTO - EASTER SUPRISE NETTO SUPERMARKET JUNG VON MATT, Hamburg GERMANY
LABEL OF LOVE MONOPRIX N RIX - 85 YEARS OF THE  ROSAPARK, Paris FRANCE
GENERATIONS VOLKSWAGEN VW BEETLE VERY AGENCY, Copenhagen DENMARK
BEYOND MONEY SANTANDER BANK 1|2|3 SMART ACCOUNT MRM//McCANN SPAIN, Madrid SPAIN
A06 Live Broadcast / Live Str g
LIVE. FROM A DIFFERENT WORLD VODAFONE TELECOMMUNICATIONS “BAS&’;';‘QB;‘WORLDGROUP ROMANIA, ROMANIA
A09 Excellence in Brand Integration into Existing Content
CONTINUITY BAT WARNER BROS. MEDIA AND ENTERTAIMENT PHD, London UNITED KINGDOM
TWO GUYS GO TO THE CINEMA CINEMES TEXAS DOS TIPOS VAN AL CINE THE CYRANOS//McCANN, Barcelona SPAIN
A11 Excellence in Audience Engagement or Distribution Strategy for Branded Content
RUNTOSCROLL ADIDAS ALPHABOUNCE RUNNING SHOES ~ FRIENDS, Moscow RUSSIA
BEYOND MONEY SANTANDER BANK 1|2|3 SMART ACCOUNT MRM//McCANN SPAIN, Madrid SPAIN
A12 Innovation in Branded Content
A WORLD WITH NO HEROES UBISOFT GHOST RECON WILDLANDS DDB PARIS FRANCE
BO01 Talent: Film, Series & Audio
TRUST RACE AUDI ITALY AUDI ASSISTANCE VERBA, Milan ITALY
BEYOND MONEY SANTANDER BANK 1|2|3 SMART ACCOUNT MRM//McCANN SPAIN, Madrid SPAIN
B02 Talent: Live Experience
GUARDIAN FANS HEINEKEN HEINEKEN HEINEKEN, Milan ITALY
CO01 Live Brand Experience
PARIS 2024 OLYMPIC DAYS MAIRIE DE PARIS PARIS 2024 OLYMPIC BID UBI BENE, Paris FRANCE
IKEA SLEEP CONCERT IKEA SCHWEIZ FURNITURE WIRZ BBDO SWITZERLAND, Ziirich SWITZERLAND
C02 Brand Experience: Digital & Social
A WORLD WITH NO HEROES UBISOFT GHOST RECON WILDLANDS DDB PARIS FRANCE
PEBT COLLECTOR FOR HIRE - AN INNOVATIVE ONLINE CAMPAIGN FOR THE g jTSCHER SPARKASSEN- UND GIROVERBAND E.V. KWITT JUNG VON MATT, Hamburg GERMANY
LIVE. FROM A DIFFERENT WORLD VODAFONE TELECOMMUNICATIONS MGCANN WORLDGROUP ROMANIA, — rowmania
C03 Brand Experience: Integrated
THE AUDI SANDBOX VR EXPERIENCE AUDI AUDI Q5 QUATTRO POL, Oslo NORWAY
D02 Digital & Mobile Games
A WORLD WITH NO HEROES UBISOFT GHOST RECON WILDLANDS DDB PARIS FRANCE
EO01 Sports: Film, Series & Audio
CONCRETE FOOTBALL NIKE FOOTBALL YARD, Paris FRANCE
EO03 Sports: Digital & Social

THE
NO MORE EXCUSES HEINEKEN BEER HEINEKEN INTERNATIONAL, Amsterdam e e o) o o
F01 Artist as a Ambassador for a Brand or a Cause
GORILLAZ X E.ON: A SOLAR COLLABORATION E.ON SOLAR STORAGE ENGINE, London UNITED KINGDOM

DDB & TRIBAL WORLDWIDE THE

GET THE FLOW VODAFONE VODAFONE AMSTERDAM NETHERLANDS
F04 Use of Original Composition for a Brand or Campaign
#SANTACLARA CHRISTMASFILM ,':"ED'(;'?:':'{':STU":_’;‘MG &CO.KG, STIFTSBERGSTRARE 1, 74167 pera|l ER / SUPERMARKET UBERGROUND, Hamburg GERMANY
F05 Use of Licenced or Remastered Music for a Brand or Campaign

THE
ABSOLUT - THIS IS OUR HOUSE PERNOD RICARD NEDERLAND ABSOLUT VODKA FIRST DAY OF SPRING, Amsterdam NETHERLANDS
F08 Excellence in Music Video
MAKEBA JAIN SONY MUSIC ART BRIDGE, Paris FRANCE
F10 Music Live Experience
IKEA SLEEP CONCERT IKEA SCHWEIZ FURNITURE WIRZ BBDO SWITZERLAND, Ziirich SWITZERLAND
SMART ELECTRIC SYMPHONY DAIMLER AG / SMART SMART ELECTRIC DRIVE BBDO GROUP GERMANY, Berlin GERMANY

F11 Excellence in Audience Engagement & Distribution Strategy for Music Content
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SONY MUSIC UK
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TRAILER PARK, London

UNITED KINGDOM




