
Expand engagement with 
Singaporeans regarding climate change



The Task

PRIMARY 
OBJECTIVE

SECONDARY 
OBJECTIVE

Drive $10,000 donations to the 
fundraising platform

Spread the word through social 
conversations



Our Target Audience

18-44 ALL ADULTS

• 18-44 Males & Females comprise around 80% of active users on Social media (data 
sourced through Facebook analytics for estimated benchmarking)

• Young adults and independent decision makers; they are evangelists for causes 
and drivers of change



#NatureOnSale

THE IDEA

Because people need nature to thrive…



The Insight

Creating an opportunity for 
humans to buy nature for 
the first time ever.                   
But this time, it’s not estate!

Communicating with them in 
the way they understand and 
relate to the best in the right 
platform at the right time.

Because in the end its all 
about “YOU”



THE MEDIA STRATEGY 

1. Sensitize the audience: with CI’s 
brand identity

2. Alert the audience: with 
upcoming projects on climate 
resilience around the world

1. Validate the information by 
providing data & statistics

2. Engage the user on the fund 
raising platform via their 
contribution in the endowment



PLATFORM & CHANNEL

Get our #natureonsale to trend 
organically on twitter with the support 

of influencer marketing; generating 
buzz and talkability

Create visually appealing images on 
Instagram that will evoke a sense of 

passion and belief for a better 
tomorrow

Our primary platform which will not 
only maximize reach and engagements 

but also drive conversions

Suggested campaign duration:

30 days



This will drive the users to a microsite 
that will provide all the information 

about this upcoming project and how 
it is going to benefit them and future 

generations. 

Interested users can then choose to 
donate and the current status of the 
budget goal will be displayed on the 

tracker encouraging more 
contribution

Teaser communication on 
social“#NatureOnSale; eg:

Limited Time Offer
Click here to know more”

AMPLIFYING #NatureOnSale
Microsite Donation Page



CAMPAIGN MEASUREMENT

Deliverables Measurement

Conversion

Implement Google analytics’ tags and 
Facebook pixels on website to user journey 
& ultimate conversions

Engagement

Engagement Rate
Social Actions
Hashtag Mentions
Increase in follower/fan base

Awareness

Social Listening
Conversations around the campaign



WHAT’S DIFFERENT?

Real-time 
measurement and 

optimization

Breaking 
stereotypes

Communication 
Approach


