PROBLEM

Previous communications done by smile Asia lack innovativeness to
generate awareness and buzz, most of the people

are not motivated to know more about Smile Asia \Week.

@BJECTIVE

INncrease awareness of Smile Asia Week

Emphasize partnership between Smile Asia and the Ritz-Carlton group



®
INSIGHT

Cosmetic and beauty industry is gainning more demand in Asia



THE
“LIPSTICK”

o create a campaign matching up audience's interest

by Immitating popular cosmetic ads

A split lip mark 1s created to represent cleft lip

N a more pleasant way throughout the campaign



AWARENESS

Increase awareness & create buzz by arousing people’'s curiosity & common interest

SmileAsia \/
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15,000 sively available in ‘ Q Smile Week Asia

2 - 8 May 2017




AWARENESS

iINncrease awareness & buzz by arousing people’s curiosity & common interest
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INECIRIVNRICIN

Provide information on Smile Asia week and acknowledge people that

purchasing the cake is actually supporting smile Asia & assosiate organisations to do good will

Smiehsa

15,000 10

DELECTABLE CAKE COUNTRIES & TERRITORIES

10,000 24

COMMITTED VOLUNTEERS THE RITZ-CARLTON HOTELS

Pre - order Now!

Partnerships

The Ritz-Carlton Hotels & Resorts, Asia-Pacific have announced Smile Asia Week
from May 2 - 8, 2016 to sell specially created limited edition cakes across Asia.
The campaign is to raise funds and awareness for the children suffering cleft and
other facial deformities. Charity partner is Smile Asia alliance of medical chari-
ties that heals children’s smiles through its dedicated medical volunteers.

In 2011, The Ritz-Carlton, Millenia Singapore first incepted the idea of sport of
The Smile Mission. T The hotel’s signature Valrhona Chocolate and Banana Cake

recipe was adopted by some of our sister properties and made available in their THE RITZ’CARLTON
locations for sale during Smile Asia Week.
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CALL FOR ACTION

Rally on popular SNS app to let users to show support towards Smile Asia Week
other than purchasing cakes

Keeps the conversation about smile Asia Week going

“SUPPORT
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RETENTION

Not only the ones who purchase the cakes,
cake recelvers can also know more

about Smile Asia Week by scanning
the QR-code that is linked to our mircosite




OUTCOME

Revitalize attitude of people towards cleft lips
Enlarge pool of target audience

Establish a symbol for cleft lips which iIs pleasant



