
PR  BLEM

BJECTIVE

Prev ious communicat ions done by Smi le As ia lack innovat iveness to 
generate awareness and buzz,  most  of  the people 

are not  mot ivated to know more about  Smi le As ia Week.

Increase awareness of  Smi le As ia Week  
Emphasize par tnersh ip between Smi le As ia and the Ri tz-Car l ton group



INSIGHT
Cosmet ic and beauty indust r y  is  ga inn ing more demand in As ia 



THE 
“LIPSTICK”

To create a campaign match ing up audience’s in terest  
by immitat ing popular  cosmet ic ads

A spl i t  l ip  mark is  created to represent  c le f t  l ip
in a more p leasant  way throughout the campaign 



PRINT AD 
Increase awareness & create buzz by arousing people’s curiosity & common interest 

AWARENESS



ONLINE BANNERS
increase awareness & buzz by arousing people’s curiosity & common interest 

AWARENESS



MICROSITE
Provide information on Smile Asia week and acknowledge people that 

purchasing the cake is actually supporting Smile Asia & assosiate organisations to do good will

INFORMATION



“THE LIPSTICK” SNAPCHAT FILTER
Rally on popular SNS app to let users to show suppor t towards Smile Asia Week 
other than purchasing cakes

Keeps the conversation about Smile Asia Week going 

CALL FOR ACTION



CAKE BOX
PACKAGING REDESIGN
Not only the ones who purchase the cakes, 
cake receivers can also know more 
about Smile Asia Week by scanning 
the QR-code that is l inked to our mircosite

RETENTION



OUTCOME

Enlarge pool  o f  target  audience

Establ ish a symbol  for  c le f t  l ips which is  p leasant  

Rev i ta l i ze at t i tude of  people towards c le f t  l ips


