
CAMPAIGN OBJECTIVE 
How to make Smile Asia Week bigger than before  
and raise fund through selling a cake   



Cake is not a single food that you want to eat alone, you always want to share it. 
The challenge, how to make the sharing part to be more exciting? 

OBSERVATION 
 
 



It’s called 6 Degree of Separation.  
 
This theory claims that everyone and everything is six or fewer steps away, by way of 
introduction, from any other person in the world, so that a chain of "a friend of a friend" 
statements can be made to connect any two people in a maximum of six steps. 

 
   

THEORY 
Did you know, every single of us have a relationship into the entire universe?  
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Cake that makes you connect with EVERYONE. 

IDEA 
 



Beside selling the cake, we’ll giving 100 free cakes for people who 
can connect to 100 most influential people in the world  
 

STRATEGY
HOW TO SPREAD THE RIGHT MESSAGE TO THE RIGHT ONE.

Joanne Poh
Singaporean 

Actress 

G-Dragon
Korean Singer

Dr.OZ
Doctor

Taylor Swift
Famous Actress

Mark Zuckerberg
Facebook
Founder

Barrack Obama
US President

ETC

ETC ETC

ETC...



First, we invite people to join this campaign through facebook carousel, web banner, etc 

HOW IT WORKS 

“Join this campaign and get free cake if you can 
connect with this people only in 6 degrees.  
Beside get the free cake, you actually help children 
with cleft to get more awareness”. 



HOW IT WORKS 

On this website people can see all the information about this campaign 
and also join the the activity. They can choose which person will be their 
target. 



People also can follow the journey through 
website and share it to their social media. 

HOW IT WORKS 

Their friends will pass it to the other friends who 
possibly have connection with the target. 

After they choose the target, they share it to their 
facebook or other social media friends who possibly 
have connection with the target. 



What’s next? 

Special package 
We redesign a 
limited edition of 
slice of cake to the 
one who will be the 
winner. 
 

Connect with Cake 
The target together with 5 
other people will receive the 
cake. They also got the 
information about SmileAsia. 

Media Coverage 
Everything about 
those people will 
become news, even 
when they eat slice 
of cake. 



WHY THIS CAMPAIGN WORKS? 

All of this influence people are famous and can help 
SmileAsia to help more children.  
 
Imagine if, 

-  A politician can make a huge different with their 
power 

-  A famous doctor like Dr.Oz can persuade his 
fellow doctor or health institute to help SmileAsia 

-  Celebrities can be a very good PR for other people 
-  All of the people can be a donator and volunteer 

We can extend this campaign every year. 
 
 
They still can sell the rest of the cake to audience  
if people don’t want to join this campaign. 


