
Problem

Despite being the most common birth defect, most 
people still aren’t aware of the deformity, that is cleft.
And especially not of its difficulties.

Because of the lack of awareness, automatically,
people are less inclined to donate.

Insight

Many a time, we often feel sympathetic for disabilities 
and impairment but rarely take the initiative to help. 
Unless the victim is someone close to us.



Introducing Closer Together...
Six degrees of separation is a theory coined by Frigyes 

Karynthy, which explores the fact that everyone and
everything is six or fewer steps apart.

With this in mind, we came up with a campaign to create 
widespread awareness around the issue of cleft but yet, 

making sure it was personal to the individual.



Friends of friends,
are still your friends.

Mohd. Rizal,
1 mutual friend

Launch Billboard
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DISCOVER BY
SIGNING IN

YOUR FACEBOOK
ACCOUNT

 CLEFT AFFECTS 1 IN EVERY 700 BABIES BORN.
MAKING IT THE MOST COMMON BIRTH DEFECT

IN THE WORLD.

WHICH MEAN WE ARE LIKELY TO HAVE
A FRIEND WHO HAVE A FRIEND WITH CLEFT.

ABOUT CLEFT LIPS 
AND PALATE CLOSER TOGETHER RECOVERY STORIES

Microsite
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Week

NOMINATE
PEGGY CHEE
TO PARTICIPATE
VIA FACEBOOK!

HELP US
HELP THEM.

ABOUT CLEFT LIPS 
AND PALATE CLOSER TOGETHER RECOVERY STORIES



ABOUT CLEFT LIPS 
AND PALATE CLOSER TOGETHER RECOVERY STORIES
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MAKE AN ORDER!

Every year, 1 in 700 babies are born with cleft.
And surgeries can be too costly to afford.
 
So in partnership with the Ritz-Carlton Hotels & Resorts, we baked 15,000 
specially crafted cakes that are on sale right now for SGD35 each.
 
It is an exclusive offer, available only annually, on Smile Asia Week which 
starts on the 2nd of May and ends on the 8th of May. The proceeds from 
the sales will be used to fund 500 surgeries for children with cleft around 
the world.  
 
Hope our cakes put a smile on your face,
Because you’ve certainly put a big one on these children. J
 
Thank you.



HOH KA KEONG

HOH KA KEONG
@Peggy Chee! I nominate you to take part in Smile Asia Week’s Closer together,
let’s raise some fund for the kids to smile even brighter!

Closer together.
Cleft lips patients are closer than you think. Smile Asia is 
organizing the Smile Asia Week to promote awareness of
cleft lips children, helping them to raise fund for surgery by 
selling their signature Ritz Carlton cake.

Social Media



Outcome

This campaign lives on beyond Smile Asia week.

After our limited edition cakes sell out and the organic 
news media covers around what Smiles Asia has done, 
people can continue discovering their six degrees of 
separation and continue donating monetary funds to help 
Smiles Asia fund more surgeries for children with cleft.

And thanks to the power of social media, where no one 
person has the exact same individual friends, the cycle of 
good deeds will never end.

Which means more funds donated and more lives, 
changed.

All through a simple and cost-efficient solution.


