
Title Brand Product / Service Entrant Company Location

A02 Creative Data Collection & Research

SLOW ROAD JEJU TOURISM ORGANIZATION SLOW ROAD CHEIL WORLDWIDE Seoul SOUTH KOREA

B01 Data-driven Targeting & Personalisation

AAMI REST TOWNS AAMI AAMI INSURANCE OGILVY AUSTRALIA Melbourne AUSTRALIA

B02 Use of Real-time Data

AAMI REST TOWNS AAMI AAMI INSURANCE OGILVY AUSTRALIA Melbourne AUSTRALIA

B05 Data Integration

SLOW ROAD JEJU TOURISM ORGANIZATION SLOW ROAD CHEIL WORLDWIDE Seoul SOUTH KOREA

MYHOOMAN MARS MYHOOMAN COLENSO BBDO Auckland NEW ZEALAND

C01 Customer / Business Intelligence

TUNA SCOPE 2021 SOJITZ CORPORATION TUNA SCOPE DENTSU INC. Tokyo JAPAN

C02 Data-driven Consumer Product

MYHOOMAN MARS MYHOOMAN COLENSO BBDO Auckland NEW ZEALAND

C04 Innovative Use of Data Technology

TUNA SCOPE 2021 SOJITZ CORPORATION TUNA SCOPE DENTSU INC. Tokyo JAPAN
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