
Despite C.I.’s various efforts, however, due to low brand awareness and lack of engagement, 

most Singaporeans but do not truly grasp the severity of climate change. 

They are reluctant to help make a change.

Conservation International envisions a healthy, prosperous world by alerting

the effects hazardous threats, such as climate change, can have on the environment.

Source: National Climate Change Secretariat

The continual  increase in temperature, rise in sea levels, and intensity in weather 

variability is a major cause for concern. An increase 1.5°C to 2.5°C in temperature 

can alter the entire ecosystem, droughts affect the reliability of the nation’s water supply, 

and intense rainfall will overflow the drainage system and eventually lead to flash floods. 



By focusing on fear, direness, and urgency, most NGO campaigns tend to make 

the general audience feel uneasy, gloomy, and thus feel indifferent.

It is one thing to feel, it is another thing to be told how to feel.

STORY-TELLING should not be confused with STORY-YELLING.



Expose and educate the devastating impact climate change can have on the 

environment and the future of Singapore by ENGAGING our target audience.

Get Singaporean influencers involved and have them take a stand together with C.I.

TELL ME and I might understand

SHOW ME and I may remember

INVOLVE ME and I WILL FOLLOW, SHARE, and DEFEND





Singapore ranked highest in smartphone penetration

and third in mobile game participation among SEA countries

Source: Deloitte Global Technology, Media and Telecommunications Survey, 2015





Create parody posters of one of the biggest cultural 
and social phenomena's of 2016, Pokemon Go.
But with a twist, leave trace marks of iconic Pokemon
characters and have curious viewers scan the QR codes 
located within the missing character image.

The QR codes of each poster will automatically 
lead curious viewers and bystanders to the donation page setup to 
educate Singaporeans about the Conservation International’s 
message and organization. 



Once bystanders arrive on the donation page, they will read 
about how climate change in Singapore Leads to the extinction 
of not only their favorite Pokemon characters, but mostly the 
future of Singapore itself. 

On the page, the viewers can find out more about Conservation 
International, read about what kind of climate changes that are 
happening right now, and feel the need to save their favorite 
Pokemon characters if not for the nation!



Once viewers are educated about the cause and the climate 
change, they will be encouraged to donate and even share this 
viral campaign to their peers on social media.
As an incentive, Conservation International will deliver 
personalized posters of the campaign.




